KONNECT INSIGHTS
REPORTING SUITE

Below are the release notes concerning KORE Software’s latest release of standard Tableau
reporting for KORE KONNECT™.

REPORTS

DELIVERY REPORTING

Asset Delivery Overview

I Assot Dalivery % Default Season Season Aceount Category Praduet Asset
True Al " ] "

Asset Delivery Overview Asset Scheduied %
Overview of Asset Delivery by Category I Asset Unscheduled %

% of Assets Delivered % of Assets Scheduled % of Assets Unscheduled

61% 15% 24%

e Focus on the asset type showing total number of contracted units, as well as splits by
delivered, current scheduled, and unscheduled.

e Visual shows delivery percentage by asset category, with parameters to show different
levels of the inventory hierarchy (category, product, asset) as well as parameter to
switch between delivery%, scheduled %, and unscheduled %.

e Business Solution: “What assets have been delivered, and which do we still need to
activate on”

Change Asset Hierarchy
Catop

cangnry Delivery (Click bar to show assets delivered)
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‘) KONNECT Q4 2019 REPORTING RELEASE NOTES Page 1|8



Account Delivery Overview

Detault Sesson Sovson Account Cotegory Product Asset Deai Type Deat tage
Account Delivery Overview e A “ . - ”‘ A o
Overview of Account Delivery by Asset
Assets Delivered by Account (Click bar to show assets delivered) Assets Delivered by Deal Type (Click bar to accounts & assets delivered)
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e Focus on the account with contracted assets showing total number of contracted units,
as well as splits by delivered, current scheduled, and unscheduled.

e Visual shows delivery percentage by account, with parameters to switch between
delivery%, scheduled %, and unscheduled %.

e Business Solution: “What assets have been delivered for each account, and which do we
still need to activate on”

Event Delivery
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Overview of Active Deal Spend by Season

Click on Event to Show Accounts & Assets
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e Overview of all events and total number of partners and units with filters to drill down
into specific topics such as deal type, asset type, and event category.

e Drill into an event to see which partners are contracted for it, as well as which assets

e Business Solution: “What are the contracted partners and units for each event and who
are they?”
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Event Delivery Matrix

Choase Delivery V.. DefaultSenson  Fulure Dotes somson Aecomt EventCaigory  Event Category Product Asset
N : Seered " Pt u hi .u i i ... [
Event Delivery Matrix
Qverview of Account Deiivery by Event
August 2018 September 2019 October 2018
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e Crosstab of all events and contracted partners showing number of delivered assets,
with parameter to show scheduled.

e Easy way to export all delivery metrics for reporting back to partners

o Business Solution: “What assets have been activated this season for each partner at each
event?”

Contracted Assets

Detaunt season season Account Name Deal Type. Group Category Proguct Asset
Assets by Season T 2020 A Al Al a Al A
Overview of Contracted Assels by Units & Rate
Assets by Category Assets by Account
(Click to Filter, Click + to Expand) (Click to Filter, Click + to Expand)
Total Assets UnitQuantity  Accosntws ame Total Assets Unit Quantity
Signage I ' 12 Chevrolet I
Oigt [ I & L EE————
Branded Space I 15 - Gatorade N -
CategoryDesignation I 12 . 2 Carabao Energy Drink: [ - 0
e . oL I 1 -2
Actvaion [ I -2 Coca cole I s @
Frint I © e s I I
Hosptairy [N I 1c5 wercedes. fenz [N I
Contracted ASets (Cick Asset for Remarks & Specifcations)

Account Name Deal Description Deal Type. Category Proguct Asset unit Quantity ‘Assat Totl Soid Rate Hard Cost Per nit Assat unit Cost
Grand Total 59 $582.920 $18.435 340,710
‘Amazon Web Official Ecommerce Partner Gffical Pariners  Actation In-Stathum Samplng/Actia.. Aclivabon dates 1 $100,000 51500 51500
Servicas (AwE) Signage Broadeast Banners at Event 4 $200,000 $128 $500
1 0 830 $30
Bud Light Offcial Hord Setzer Premum Partners  Actvation Credt Hosptakty Creat 2 sta00 92 5550
s $5.000 50 s0
$5.000 3 $1.000
In-StauM SaMOINg/ACINE.. Activaton dates 1 50 50 50
Oigital Email Ad Placement 2 50 50 50
Meda Goncaurse TV Long Form Cantent 2 550,000 s13m 8000
‘Short Fom Content 560,000 1667 $5.000
CanabaoEnergy  Officil Hyoraton Suppier  Offcial Parners Digial Emai A0 Placemsnt 1 50 50 50
Ovink ‘Standalone Email 50 0 s
Social Facebook Fast 1 50 50 50
Tuter Post 50 50 50
Youtuoe Festure 1 50 50 50
Waheiia Banner Ad 1 S100 pan s son0

e All contracted assets for each partner with number of units, sold rate, and cost

o Filters allow easy segmenting of asset type and deal type as well as click actions on the
visuals to easily drill into specific parts of inventory (who has Facebook posts?)

e Question being answered: “What assets have we sold, and who has them?”
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Contracted Revenue

Exaing e spend Type Dea satus Season Accounthame  DeatSisge DesiType Group
? Deals by Season M By Season Hvarwo n Mutpo vaes an W ;.. "

Overview of Active Deal Value by Season L]

Contracted Deals by Season (Hover over Season for Derails)
Deals 524,675,000

Expiring

Deals $12.660.000

Deals 6,350,000

2020
Accounts by Season
Season
Deal Type  Account Name Deal Deseription Group 2020 2022 2023 Grand Total
Grand Total $24,875,000 $12,660,000 $6,350,000 $63,885,000
Main Giobal ] 0.500,00 $6,000,000 $2,000,000 $31,800,000
Porner " Chavrolat Offcia Car Pariner Automotive Manufaciursr 54,000,000 54,000,000
it Bank Official Banking Pariner  Banking 52,000,000 52000000 52,000,000 52,000,000
Amazon Wob Services (A.. Offcial IT Enterprise Netwa._Software & Business Tachn 51,500,000 51500000
Mercedes Benz OMicial Moloreycse PAMner  AUlomotive ManuTacturss £2,000,000 £2,000.000
Bud Light Offcial Bleer Panner Alconol 52,600,000
Gatorade Official Sports Hutrson Drin._ Beverage 51,000,000 51,000,000 $2,000,000
Comerstone | Doal Type Total $3,700,000 $2,500,000 $15,300,000
Pastness | 'req Official Logistes Pariner  Logistcs 52,500,000 52500000 32,500,000 2,500,000 $10,000,000
Hankook Offcal Tire Pariner Taws 1,000,000 51100000 31200000 $3,300,000
Qantas Omcial Aiine e $1,000,000 $1,000.000 $2,000,000
Premium Dsal Type Totai 1,200,000 $2,300,000
Portners " Carabao Energy Drink  Official Energy Drink Parine. . Beverage 5250000 5250000 $500,000
Bud Light Official Hard Saltzer Alconol 400,000 $400,000
Fora OMicial WD Veticie Pa.  AUlcmolive ManuTactures $300,000 $300,000 300,000 $900,000
$ap Offcial Analvics Pariner  Softwars & Business Tachn 5260 000 250000 £0n Ann

e All contracted deal values for each season, split by the deal type and industry to total
value as well as value by type

e Visual showing total value for each season, with parameter to show expiring revenue in
addition to total revenue.

e Business Solution: “What’s our contracted revenue for each season, and which accounts
are expiring”

Deal Value

o — — o - — A
% Deal Value a e i - e e

Overview of Active Deal Spend by Season [ Totad Cast

Value by Deal Type

Comerstone Parters Main Global Partner Offcial Partners. Premium Parters
£13,300,000
5,875,000
£4,500,000
£1.786 650
ea0000 £1,439.000 £1.200 000 or00
Doal Fee Total Cost Doal Foe Total Cost Deal Feo Total Cost Deal Feo Towl Cost
Deal Type  Account Name Deat Stage Group Deal Season Description Deal Fee Totsl Cost et Value Margin % Total Assets Contracted Units
Grand Total £24,875,000 £3,96! £20,909,350 84% 199 32,833
Wain Globol 13,300,000 F17,613,350
L= Chevrolet 5 - Contract Finalized Automotive Manutacturer Official Car Partner £4.000,000 £8( £3.200,000
Gatorate 4- Negotiasan Beverage Official Spcets Mutitin Drink Suppler £1,000,000 £0 £1,000 000 100% 1 1
Citi Bank 2- iniial Conwersabon  Bankng ificial Banking Partner £2000,000 £200,000 £1,500,000 0% 4 5
Amazon Web Services (A.. 5 . Muare & B Tecnn. Offcial IT Parter £1.500,000 £104000 £1.396,000 9% o 1
Bud Light 2- s Conwersation  Alcanol Offcial Baer Partar £2800,000 £560,000 £2240 000 0% o 1
Mercedes-Bent 4 Negotiasan Automaiive Manufaciurer  Oficial Miorcyele Pariner £2.000,000 £122850 £1877 350 94% 3 186
Premium £1,200,000 £210,000 £990,000 83 0 243
Pamers guq Light 3- Proposal Adcaol Official Hard Selzer £400,000 £90.000 £310,000 T6% 7 177
sap 4- Negotiason Safware & Business Tecnn.. Offcial Anaiyics Pamner £250000 £70.000 £180,000 % 3 50
Ford 2 - Initial Conwersation  Automotive Manufacturer Official Hybeid Vehicle Pariner £300,000 £50 000 £250 000 83% 3 3
Carabao Energy Drink 4 - Negotiaton Baverags Gfcial Energy Drk Fartner £250,000 &0 £250 000 100% 4 E
ofcial 5,75,00 £1,439,000 £4,436,000 5
Partners ‘Amazon Web Services (A.. 4 - Negotaton Software & Business Techn.. Official Ecommerce Partner 1 £ £1,000 000 100% 3 15
Cheviolet 3- Proposal Automaiive Manufacturer  Official Truck/Von Pariner £184000 91,000 3% 5 2352
wisa 5- Coniact Finalicad  Grod Card Gfiial Croa Cand Partner £400,000 £50.000 £350 000 % F 2780
Coca cola 4- Negotiasan Bevarage Offcial Soda Partner £200000 £50.000 £150.000 75% 1 273

e Rolled up values for deal cost, deal sold fees, additional fees as well as total deal value
for each deal.

e C(lick actions for each account to show underlying assets

o Business Solution: “Which of our deals are the most valuable, which deals are the highest
cost for us, and what's our ROI?”
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SALES REPORTING

Pipeline Report

Choose Pipeline Value Deal Status. Deal Siage Deal Type Group Account Name Season Pipeline Mesic
ineli i BeaiFoe P A w e i a
Pipeline Overview ey, —
QOverview of Sales Pipeling :
Total Pipeline Contract Value Current Season Pipeline Value Current Renewal Pipeline Value Accounts in Pipeline

$101,186,000 $24,875,000 $4,975,000 23

Pipeline Stages (Click to Filter)

" 528,550,000 $29,700,000
5o $22,035,900 $20,260,000
£ tou
$661,000
1-Fact Find 2-Initial Conversation 3-Proposal 4-Negotiation 5 - Contract Finalized
soms
Deat Stage Account Name Deal Type Group i s 200 20 021 a2 o Grand Total
Giand Total 54,500,000 59,011,000 $23.790,000 ﬁM’W $20, m $12,660,000 $6,350,000 $101,186,000
5 ContractFnaizsd

$29.700,000
$4,000.000 4,000,000 4,000,000 54,000,000 520,000,000

400,000 400,000 400,000 $400 000 $400 000 2,000,000

800,000 5800000 5800000 $800,000 53,200,000

$1,500.000 51,500 000 51,500 000 54,500,000

4- Negotiatien 1,000,000 2500 7,100,000 5,100,000 7000000 5265000 420,550,000
$1,000,000 $1,000,000 $1,000,000 51,000,000 4,000,000

$1,000.000 51,000,000 51,000,000 53,000,000

5200000 5200.000 ‘$400,000

$450,000 5450.000 5450.000 $1.350.000

$1,450,000 51,450,000 51,450,000 $1.450,000 $1.450,000 7,250,000

250,000 5250000 5250.000 $750,000

500,000 $500.000 $500.000 51,500,000

<1400 A0 €1 100 h00 1200000 &1 a0

e Initially displayed worksheet shows pipeline (i.e. proposed and draft) deals for the
current season. Parameters control grouping for two fields, by deal status, approval

status, sales rep, stage, or rating. Upon clicking a deal, all related activities off that deal
sheet will appear.

e Business Solution: “What deals are in our pipeline and what's their value?”

Event Availability

Future or Past Event DefuuttSenson  Season Soia our? Bencasgoy  Evem catsgory Product Assat Avaltie %
Event Availability "' M - A A A Al 9 [
Overview of Assel Availabilily by Event in selected seasons S

Event Availability (Click to Filter)

Hull July 2019 August 2019 Seplember 2019

October 2019
sy Games, o Home Games. Away
Noll Away Games Home Games Lot oy Games Game: Home Games Games. Partner Campaign
g
R0
0 — - - m— —
Match ‘g«mv rc veSsanawks  vedbers  veRams at Texans. Jersey Launcn
Category Availability (Click to fiter]
Digital Signage
%
2%
%
Twiter Post LED Signage Thirty-second (:30) spot during each requiar
Catogory Product Assot Inventory Total Schaduled Avaitatis % Avaitabls
Grand Total 2
Actwation

00%
00%
0.0%
Do%
00%

Single Game Sponsorship  Ceremonial Puck Diop
Disc offer

e Shows all future events with inventory hierarchy with total sold, scheduled, and
available for each event.

e Business Solution: “What assets are available to be allocated or sold for each event?”
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TASK REPORTING

Task Reporting

S — s P— accoms sk e e e
? Task Report A Al Al Al A Al A “ OR
Overview of Tasks Wl <G v RE
Completed This Week Due Next 7 Days Choose Task Aggregation Status [ Vot Started Il in Progress I completed
Daparimant
Upcoming Tasks Next 6 Weeks
19 31 et
1§ :
e :
el —1
57 18 - . I mim i m 1 1 L
Nl =, Feb3, 19 Mar 31,19 May 26,19 Jul 21,19 Sep 15.19 Nov 10. 19 4an5.20
Status. DueDate Account Name Category Product. Assat Task Type  Task Department  Subject UserName
In Progress sA2m9 Coca Cola Sgnage Ratatianal One minute of ratationai sig.. Approval  Digilal Send LED creatve Ren Burgundy
792019 Chavrodet Digital Email Standalons Emai Aporoval  Digital Approval Content for Email Ad Ren Burgundy
w0018 vISA Promation Hispanic Herliage Manth Pr_ LED Signage. Approval  Pasnership Manag LED Canent Approval Dan Smith
221102019 Carabae Energy Drink Sgnage ‘Concourse TV Thirty-sacond ( 30) spot dur.. Dgital Null Schedule socal placement with Greenroom  Ren Burgundy
112019 Gatorade Signage In-venue. Concowrse Signage APOrOvEl  PRMETSND MEnag. ADPrOVE Creative T0r Sinage Ron Burgundy
2112019 Chavrost Digital Sooal Facabook Post Aporoval Digital Content Approval FRon Burgundy
wimms  caaces Sane Bt Suversibir ot Ve Coesions Sl smtebarer KoanectDema
24122019 Coca Cola Sgnage Broadeast Bannars at Event Request Venue Operations  Give one banner as banus Kannec! Demo.
Mot Started Juene DHL Signage In-Venue LED Signage General  Maniatng S2nd Craatve to Production Ren Burgundy
R VISA 1PMarks. Use of Marks. Print_radko, outdeor and el Approval Creatve Agency Print Lago Approval Dan Smith
Wi cows e Dol Cagaon Pacaoe -l 13 Vi e Ao Pt [ ya— o iy
22019 Amazon Web Services (AW Signage Broadcast Banners at Event Aporoval Markating
Completed 22018 DHL Signage In-Venue. LED Signage General Marketing Send Specs 1o Brand FRon Burgundy
A0y Mercades Benz In-Broadcast Shouldar Content. ‘Custom Branded Canterd  Approval Null Discussion for ESL One Event Ren Burgundy
uaate Cussecowom sonse cancarsa v iy s 30 s . ool Crsa gy Gl s st o sy
1232019 Chavrost Digital Email Email Ad Pracement Deivarabla  Marketing Dalivar Artwork for Digital Ad. FReon Burgundy
An01s vISA Hospitalty Tickets ‘Single Game Tickets. Request  Marketing Request 2 tickets Ron Burgundy
NS2M9 Chavrolel Dgital Secal Facabook Post Request Partnershp Manag  Prowde creatie for Facabook campaign Ron Burgundy
wsams  cowe oata soca Faceu oot e s conr o sy

2352019 DHL CatagoryDesignation  Markating Entsement Exclusive Marksting Fights  Approval  Markating Provide Signed NDA Ren Burgundy

e Shows all tasks with splits by Future/Past Due Date, Completion Status as well as 30 day
overview

e Visual showing tasks for assets, department, type, account, and user

e Business Solution: “What tasks have been completed and what is due soon?”

Account Tasks

Status Seasan Past Due Status Account Mame Category Asset TaskDeparment  TaskType UserName
Account Tasks W Compietes Al A Al one Nang iana None Hong i
Overview of Tasks for Accounts I in Progress
B ot St
‘Tasks by Account (Click on Bar to Filter Account] Tasks by Status
Hot Stated
OHL N
2
In Progress: o
Comerstone Partners  DHL N N
2
Main Globai Parmer  Gatorads Tasks by Department
7 7 .
Wescedes Benz s 4
‘w—— | “—
ik [ S — Crestve Agoncy Dt Warketng Paiar  Porowaio Mansgem..  Varus Oparatons

Tasks by Asset Category
Carabao Energy Drink
s

Chavrolat N 3

~— ! ! ! . B

CatogoryDesgnation  Digtal Haspiaity - Broadcast IFidarks Wodia Promabon Signage
Coca Cola

Tasks by Task Type

1
Gatoracs

£ 3

visa B |

e Shows all created tasks for each contracted account, split by status and by asset
e Visual showing total tasks and status for all accounts
e Business Solution: “What tasks have been created and whats their status for all accounts?”

INSIGHTS REPORTING (Requires Social Insights Package or Digital Insights Package)
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Social Posts Tracker

g Social Post Tracker " S “" K,QRE
! SOFTWAR

Overview of Recent Instagram & Facebook Posts

Platfrom KP| Comparisan Reach Comparisan Engagements Comparison
Faceboak instagram
KORE KORE Castie KORE Knights  KORE Knights Jr. KORE KORE Castle 'KORE Knights - -~
Number of Pos 5 @ am 155 a % F
Improssions 10801 #9685 10816834 139544 s 10449 319171 5
Total Reach 8253 nam 5.087.103 13682 #1748 0864 23,075,845 F ™
Engagements 603 2239 123924 2492 4824 3874 2278415
Vidoo Views 1540 4569 697317 7.091 5825 6054 2747410
Wedia Value 589 5297 5139392 4340 s5547 sa880 52581995 o 10 Sepl  Sepls  Sep2  OA1l  Od N 10
Posts By Platiorm
Parmer Top Figures Opponent
Created Dote Property Demo Source  Type Message Demo Demo Togs Demo  Demo. Demo Impressions Total Reach Engagements Video Views Media Value
Grand Total 8072974 6097546 104845 521940 $479,993
1122018 KORE Castle  Instagram  Image Align your CRM and licketing systems #CRM FKORE Farier £ 67 561 n [ 23
122019 KORECaste  Facebook  Photn Algn your CRM and fickefing systems SCRM SKORE ParnerE  #CAM 624 a1 2 0 %
, Laarm how some of our customers have isvaraged KORE
1111272019 KORE Castie Facebook Phota SoMiare ta anve Meir saies srategy! Pariner E 1] [ 0 o 30
1122019 KORECaste  Facsbosk  Vieo The Global Leadef in Spor Business Management Solutions.  Partner € = 544 3 m 24
’ ishis Jt Facsboo o Trusted by many of the largast brands i sports and e
11112019 KORE Knighis Jr. Facebosk  Pho et e Pariner L a8 408 13 ) 510
11102019 KOREKnighs  Facebook  Photo Hamess your disparate data 51 Use your new nsights fo Farmer K 1330 10821 ] 0 st
immediately creale uboand campagn:
Teami 11330 10821 8 ] sz
11102019 KORE Knights  Instagram  Image We hilp &nsure your sucoass by painng you with experienced  Parner 6 62473 49518 435 0 s1967
indushy professiansis who help you maximize adoglion and ROL
Team| 62473 49518 4358 ] s1867
11102013 KORE Knights ~ Facebook  Phota HIMMESS 0ur GRaTIAS ot S USS YOUr R Isigihit & Pariner 8 2144 21,188 136 [ 575

immsdiately creats culbound camoagNs

e For all branded content, Post by Post breakdown during time period showing KPI's as
well as metrics internally tagged by partner, tag, player/influencer, and event.

e Business Solution: “What are the individual metrics for our branded content posts during
the time period”

Branded Content Overview

. I:\l‘\‘vn.m s;;uma %{'3“@ Social Ra\:\l
el Social Media Branded Content o ey vk ¢ KORE
A Overview of known Twitter, Instagram, & Facebook Audience KPI's : e
Branded Impressions Branded Engagements Branded Video Views Branded Value Value Per Post
12,124,089 534,255 767,981 $669,268 $786
Value by Platform Value by Post Type Video Viewership by Video Viewership by Age Video Viewership by Region
Gend -
Focebook  viseo [N 5121258 e 1347 408 N i
Photo I 2210 1024 U 25482
il o L) oo« I - 754 %
Stary 239 b
008 Y
== rssgrom moge | ¢ 1 e i e
= vieo I ¢ 7345 . 554 T 22509
abun [ 55537 fn" s5.64 T 1483
Twitler Tweel Is6.194 145,374 32.80%) 65+ 5,8,262

Partner Metrics (Click on Partner to Show Posts)

Partner De.. MEVRank  Social Rank Media Value Impressions Valus Engagements Value Video Value Engagements Impressions Video Views Engagement Rate Number of Posts
Grand Total 669,268 583,180 $415,907 170,181 534,255 12,124,089 767,981 A0

FarinerA 1 5l 225,628 17338 582491 25,798 104733 2405162 566161 45% 83
Partner B8 2 2 5143543 518,058 5124245 1239 153531 2725 698 4590 ey 50
PartnerD 3 3 5107053 515803 383715 7445 104735 2361533 8275 51% 57
ParinerC 4 ) 50434 58135 542299 50 51585 1241809 0 52% 2
PartnerE 5 5 548,054 36,654 531378 $10,022 44851 1,004,668 02893 3z 412
PartnerF & 6 45024 35501 532285 s7.148 46.483 851680 605 23% 119
ParinerW 7 7 59503 31916 52,000 $5.507 3182 239203 2052 2% %
Partners 8 8 58265 52,185 53258 282 4520 288,792 13491 8% 2
PartnerH 9 ] 58.224 31044 35118 52082 6378 175388 11.483 7
Partner G 10 10 56,699 51,147 53472 52,080 5622 159,241 w27 0% 2
Partnerl 11 n 54273 sa73 5719 2581 1535 17,475 9561 20% 19
PartnerL 12 2 53342 5023 52419 50 3448 124750 0 6% 1
Pariner K 13 3 3,152 32,008 IR 50 2022 21,637 [] 26% .
PartnerN 14 " 52687 5551 5856 $1260 1,001 74851 5957 15% 7
Partner0 15 15 52.164 5554 5335 1275 580 66.465 4725 EREY 3
Partner P 16 % 51,163 5210 392 3861 152 5297 3191 2% 2

o Aggregate all partnership data showing metrics and media valuations with the
ability to drill into each partner for partner specific metrics

e Business Solution: “What are total metrics from social media for all our partners and
where did the metrics come from”

Website Attribution Report
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o Aggregate website data through Google Analytics or Omniture for all traffic, customer
journeys, and transactions.
e Question being answered: “What KPI's were generated for Website entitlements?”

DASHBOARD

Main Reporting Dashboard

% Choose KONNECT Report “
Click L R
lick Logo to go to Report lSOFTWARE
Asset Delivery Report Account Delivery Report
Delivery Reporting = =
=) 59
Event Delivery Event Delivery Matrix
Event Reporti
vent kReporting = 2
ok )
B o[@ o oo
Contracted Assets Deal Value
\ 7
Assets & Value Reporting @ e
I aafll l
Accounts by Season Pipeline Overview
Account & Pipeline Reporting s% - .
—a li®il
Tasks by Account Task Overview

ask Reporting @ .
| m— |
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